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E.

 Explain Howard-Sheth Model of consumer behaviour.

Explain briefly what is Consumer Behaviour?

Enlist the various types of brand. What are the essential elements of a strong brand?

What is Integrated Marketing Communication?

Discuss the process of setting advertising objectives.
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Can you list the procedure of building of new brand? What are the sources of brand equity?

 Explain the communication process in designing an advertisement. 

 Discuss the challenges and opportunities exist in the future of Indian Advertising Market?

Why segmentation is important in advertising.

Packaging boosts sales promotion process. Justify.
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